
Spring Style & the Future of Fashion
CLOTHES WHISPERER

Each new fashion season starts with color.  
This spring, those colors are scarlet flame, saffron 
yellow and classic blue. Individual designers are 

inspired by people, places and things, and trends emerge.  
A few worth taking note of are polka dots, Bermuda shorts, 
classics with a twist, bell sleeves, tiers and ruffles. A few to 
pass on, at least for my clients, include hot pants, bra tops 
and neon.

Fashion is a creative business, and right now these 
wonderfully creative designers aren’t just navigating new 
styles for their collections, they are mapping out a new  
way forward.

Fashion is an industry in transition. I have seen many 
of these transitions over the decades, but this one is a 
challenge for everyone. How do you bring excitement 
back to an industry that is the third largest polluter? The 
industry is driven by clothes rentals, and we are now a 
comfort-driven society in which athleisure works for almost 
every occasion. It’s almost as is if fashion is wearing the 
scarlet letter, and more than a few people are keeping it at 
arms length.

I have been in the industry for 25 years and have 
experienced many ups and downs. I have realigned my 
business model more than once, but this particular turn  
in fashion is the biggest challenge I have faced.

In both my retail store and my consulting practice, I  
know that it still matters how you show up. Even in 
dressed-down America, I know that wearing a put together 
look will never work against you. I know that fashion 
still brings people excitement and energy. Clothes can be 
a game changer, and science has proven that clothes can 
elevate your mood. Fashion is an art form, a way we express 
ourselves as humans.

However, it’s past time for us to “spring” into action and 
address both the glut of fast fashion trash that gets dumped 
in our landfills and manufacturing techniques that pollute 
and use too much water. Just as spring is the season of 
rebirth, I know fashion will find its way to a cleaner, 
healthier new version of itself. Sustainability will be the 
motivator, and this industry full of creative individuals  
will find creative solutions.

     – Maribeth Geraci, DressCode Style
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